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Annomayusa. Ctatbs U3ydaeT pojb rpaduyeckoro nu3aifHa B KyJIbTypHOH MHTETpalluy U
dopmupoBaHUK OOPa3HOM HMIACHTUYHOCTH. PaccMaTpuBarOTCs KyJIbTYypHBIE KOJBI, TMPUHITUIIBI
WHKJIIO3UBHOCTH ¥ MEXaHU3MBI CO3AaHUs 3P PEKTUBHBIX BU3YAIbHBIX KOMMYHUKAIMK. OCHOBHOE
BHUMAaHHE YAETSAETCS CIeU(PHUIECKUM OCOOCHHOCTSM IMPOCKTUPOBAHUS I'paduKu, HAIPaBICHHON
Ha 00bEeJMHEHNE PA3IMYHbIX TPYIII HACEIICHHUS ¥ YKPEIUICHHE COLIHATBbHBIX CBSI3EH.

Abstract. This article examines the role of graphic design in the cultural sphere and
considers figurative identity. It examines cultural codes, principles of inclusivity, and mechanisms
for creating visual communications. The focus is on the specifics of graphic design aimed at
uniting diverse population groups and maintaining stable social ties.
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The modern world is characterized by accelerated globalization and intense
cultural interaction, creating new conditions for the formation of collective and
individual identities. Visual identity is a complex phenomenon shaped by multiple
factors, among which visual culture, including graphic design, plays a significant
role. In a multicultural society, graphic design is becoming a powerful tool for
cultural unification, facilitating the overcoming of social barriers and the
development of a common visual language.

The research focus is driven by the need to understand the ways and
mechanisms by which graphic design influences cultural integration and the
formation of figurative identity. The relevance of this topic is determined by the
growing role of visual communications in modern society, particularly in the digital
age, when visual images are becoming a universal means of conveying meanings
and values [5].
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The aim of the study is to identify the features of the influence of cultural
codes and an inclusive approach in graphic design on the formation of figurative
identity.

To achieve this goal, it is necessary to solve a number of problems:

— to analyze existing approaches to the study of the relationship between
culture and visual communication;

— to identify the specifics of cultural codes reflected in graphic design;

— to define principles and strategies for developing graphic solutions aimed at
cultural integration;

— to offer practical recommendations for the effective use of graphic design in
the process of forming a figurative identity.

This work aims to provide an in-depth study of the potential of graphic design
as a means of intercultural interaction and harmonization of socio-cultural
differences.

Research into the role of graphic design as a tool for cultural integration
requires consideration of various disciplines, such as cultural studies, social
psychology, art, and design. Each of these fields has made significant contributions
to understanding the mechanisms of interaction between cultural codes, inclusion,
and figurative identity [4]. Research demonstrates the important role of cultural
codes in shaping identity and human interaction. Social psychology emphasizes the
influence of visual symbols on perception and behavior. Art criticism views graphic
design as an artistic means of conveying meaning. Contemporary design focuses on
the principles of functionality and accessibility. The concept of inclusive design
aims to create a comfortable environment for all users. Many aspects of the
relationship between graphic design and cultural unity require further study in view
of the growing interest in cultural diversity and the need to preserve unique cultural
values [4].

To solve the set tasks, complex methods of data collection and analysis were
used, providing a comprehensive study of the issue of the influence of graphic design
on cultural integration and the formation of figurative identity [2].

The first stage involved a content analysis of graphic design samples
representing various national and ethnic cultures. The sample included a significant
number of works, selected randomly from open databases and specialized
publications. The content-analytic method allowed us to systematize the visual
elements, signs, and symbols characteristic of each region and assess the degree to
which they correspond to cultural stereotypes and audience expectations. To
enhance the objectivity of the analysis, a scale for assessing the quality and depth of
expressed cultural codes was developed, based on quantitative indicators of the
frequency of occurrence of certain motifs and themes [4].

The next stage was the qualitative research phase, which included in-depth
interviews with designers, artists, and representatives of target audiences. Each
interview lasted approximately one hour. Questions focused on respondents'
personal perceptions and attitudes toward various aspects of graphic design,
including the use of national ornaments, fonts, colors, and compositional techniques.
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These in-depth interviews allowed for a deeper understanding of the psychological
mechanisms behind the perception of visual messages and the underlying
motivations behind the choice of particular visual solutions [9].

Additionally, focus groups were used, consisting of representatives of various
age, professional, and ethnic groups. Over the course of several sessions, participants
discussed specially prepared sets of images reflecting diverse cultural contexts. The
resulting feedback allowed us to record participants' reactions to visual stimuli and
identify differences inthe perception of the same objects by different social groups [6].

Visual research methods, such as photo diaries and collaging, became an
important element of the methodology. Participants recorded their own impressions
of viewing graphic materials and created visual diaries, illustrating their own vision
of the world through the lens of graphic design. This methodology allowed them to
go beyond verbal responses and explore more deeply the subconscious aspects of
visual perception [5].

The data obtained were subjected to qualitative and quantitative analysis.
Qualitative data was processed using thematic analysis and categorization methods,
which allowed for the identification of key trends and patterns of perception.
Quantitative data was processed using statistical methods, such as correlation
analysis and cluster analysis, to establish links between graphic design elements and
their perception by study participants.

Thus, the methodology used provided a reliable and deep understanding of the
phenomenon under study, allowing us to draw a conclusion about the specific
influence of graphic design on the processes of cultural integration and the formation
of figurative identity [9].

Graphic design serves as a powerful tool for cultural integration due to its
ability to convey meanings, emotions, and values through visual images [8]. This
paper proposes a theoretical model that explains the mechanism of interaction
between cultural codes and inclusive approaches in graphic design, and reveals the
features of the formation of figurative identity [9].

Cultural codes are a system of conventional notations adopted within a
specific cultural community and carrying a specific semantic charge. These codes
include traditional colors, patterns, shapes, iconography, and mythology associated
with a particular culture. Examples include Slavic ornaments, Japanese calligraphy,
or African masks. Understanding and applying cultural codes is important for
designers to effectively interact with their target audience and establish connections
between people of different nationalities and regions [2].

Graphic design actively utilizes cultural codes to attract attention, form
associations, and evoke emotional responses. However, simply reproducing
traditional symbols is often insufficient for effective integration. Creatively
reworking and adapting cultural codes is essential, allowing for the blending of
traditional heritage with contemporary realities and the creation of a new layer of
visual and cultural experience [1].

Visual identity is formed through a set of visual signals conveying the
individual characteristics of a subject or group. It reflects cultural affiliation,
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historical era, region, and other identification parameters. Visualization of an image
includes symbols, images, and metaphors that help a person recognize their
individuality and integrate into society [7].

The formation of figurative identity is carried out in several ways:

— symbolic reflection — the use of generally accepted symbols, such as flags,
coats of arms, architectural styles, gives a sense of belonging and pride;

— associative perception — the creation of visual associations with famous
historical figures, legends, natural objects forms stable ideas abouttheplace and people;

— identification attachment — through repeated visual techniques and images a
feeling of involvement and recognition is created, which strengthens personal and
national identity [8].

These mechanisms are implemented through the visual design of space, product
packaging, advertising campaigns, posters, and othermanifestations of graphic design.

An inclusive approach to graphic design involves considering the needs and
expectations of a broad audience, regardless of their background, age, gender, or
religious beliefs. This means developing designs that are accessible and appealing
to all segments of society. The effectiveness of graphic design increases when it
addresses the needs and preferences of diverse consumer groups, creating a common
visual language understood by all [9].

One of the key principles of an inclusive approach is the harmonization of the
preservation of cultural traditions and the creation of universal visual solutions.
Applying this principle, design strives to adapt cultural codes in a way that remains
recognizable and authentic, while simultaneously becoming understandable to
representatives of other cultures. This approach promotes a greater sense of
belonging and acceptance of diverse cultural expressions within society as a whole.

The proposed model consists of three main components:

— traditional cultural codes containing specific symbols and visual signs of
national culture;

— universal archetypes that reflect basic human experiences and sensations,
accessible to everyone regardless of cultural boundaries;

— modified creative forms that create a synthesis of the traditional and the
modern, adaptable to different audiences.

Each eclement of the model is essential for developing a successful
communication strategy in graphic design, aimed at strengthening cultural ties and
expanding visual identity. This theory provides a basis for practical
recommendations for developing methods and technologies for creating visually
integrative graphic solutions.

An empirical study was conducted to identify the characteristics of graphic
design that facilitate cultural integration and the formation of a visual identity. The
study included an analysis of real-life examples of graphic design, collected through
observation and deep immersion in the work of practicing designers and art projects.

To implement the study, qualitative and quantitative methods were used:

— content analysis of graphic design samples, including samples of logos,
posters, packaging labels, advertising campaigns and web designs;
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— interviewing designers and artists working on projects related to cultural
integration;

— focus groups with representatives of various ethnic and cultural groups
assessing the impact of graphic materials on their own identification and attitudes
toward a foreign culture.

The sample included international initiatives demonstrating successful
examples of integration through visual means.

This empirical study analyzed examples of graphic design created within the
framework of international cooperation within the "One Belt, One Road" project.
This project aims to intensify economic, cultural, and humanitarian interactions
between countries along the New Silk Road, spanning dozens of countries in Asia,
Europe, and Africa. Accordingly, graphic design in this contextis called upon to play
a key role in shaping international identity and supporting integration processes [1].

The main types of graphic design that support cultural integration are:

1. Ethnocultural graphics. Many graphic solutions featured the integration of
traditional folk ornaments and historical artifacts from various participating
countries. A striking example is the international festival "The Silk Road Route,"
organized in Kazakhstan, where the poster and corporate identity design combines
Kazakh national patterns with ancient depictions of travel and trade, creating a
powerful effect of uniting the civilizations of the East and West.

2. International Collaborations. The Belt and Road Initiative has initiated
numerous events, such as exhibitions, competitions, and festivals, where specialists
from various countries develop joint artistic solutions. One of the most significant
events was the graphic design exhibition "The New Silk Road Through the Eyes of
Youth," held in Beijing, where young artists from China, Russia, Kazakhstan, and
Turkey presented works synthesising national traditions and modernist aesthetics [1].

3. Minimalist compositions. Abstract forms and clean lines, free of excessive
detail and national symbols, are often used. International transport routes are
depicted with simple lines and colors, symbolizing a unified network of cooperation.
This approach was used in the design of official documents, brochures, and
presentations accompanying meetings of the leaders of the project's participating
countries.

4. A symbiosis of tradition and innovation. Some major infrastructure
facilities built within the project feature visual cues that combine traditional local
construction techniques with cutting-edge technologies and eco-friendly design. For
example, the Ashgabat railway station, designed by an Italian studio and decorated
with Turkmen carpets, symbolizes the unity of past and future, Asian and European
heritage.

Participants' reactions highlighted a positive impression of the graphic
materials created as part of the "One Belt, One Road" project. Particular attention
was paid to the successful combination of national motifs and technological
solutions, which was perceived as a sign of mutual respect and a willingness to
cooperate. Many respondents expressed sympathy with the idea of creating a unified
visual space that unites nations, supports cooperation, and stimulates economic growth [1].
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The findings demonstrate that graphic design, when used in international
cooperation, can be an effective tool for cultural integration and strengthening
partnerships. Its ability to harmonize contrasting cultures and engage the public
makes it a key factor in the success of large-scale initiatives such as the Belt and
Road Initiative.

The empirical study confirmed the hypothesis that the effective use of graphic
design can significantly promote cultural integration and strengthen cultural identity.
Specific types of graphic compositions have been identified that can enhance the
positive effects of integration, opening the door to targeted action in this area.
Further work is needed to disseminate successful graphic design models,
encouraging intercultural dialogue and increasing mutual trust and respect.

To strengthen cultural understanding, a number of initiatives are proposed in
the educational sphere, urban environment, media and advertising, as well as the
creation of an accessible and inclusive visual communication environment [1].

Educational institutions could offer specialized courses and workshops in
graphic design, focusing on international collaboration and co-creation between
students from different regions of the world. This would help foster an understanding
of cultural diversity and foster respect for it.

Urban environments should incorporate more interactive graphic design
elements, such as installations, wayfinding systems, and public spaces that reflect
the city's rich cultural diversity. Such initiatives can make urban life more attractive
and accessible for all residents and visitors.

Mass media and advertising campaigns can also contribute to strengthening
cultural contacts. The use of advertising and content that highlights the
interpenetration of cultures stimulates interest in foreign goods and services and
supports dialogue between countries and peoples [3].

Furthermore, it is important to create accessible visual signs and symbols that
are user-friendly for people of all ages, genders, and ethnicities. The use of tactile
enhancements and audio will significantly improve the ease of use for people with
disabilities and the elderly, ensuring the full participation of every member of society
in processes of cultural integration and social communication.

This study concluded that graphic design plays a significant role in shaping
figurative identity and cultural integration processes. The interaction of cultural
codes and universal visual symbols creates space for successful dialogue and
constructive coexistence between different cultures [3].

Graphic design effectively strengthens national identity, increases
intercultural interaction, and reduces social conflict. Experiences from other
countries demonstrate its positive impact on migrants' adaptation and the
improvement of the social climate.

Further research will focus on the impact of technology on graphics, the
theory of visual metacodes, and the evaluation of the effectiveness of visual
communications. It is also necessary to study the psychological impact of design and
optimize urban spaces and information environments.
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The work confirmed the importance of taking into account cultural context in
graphic design and highlighted the need for activities that support cultural diversity
and social cohesion.
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