Paznen 2
DKOHOMMUYECKUE HAYKU

WHBECTULMIA, NPOM3BOACTBA, YPOBEHb OOPA30BAHHOCTU HACENEHWsi, YPOBEHb BOCMPUATUS
TEXHOIMOrM4YecKoro nporpecca n T. g

Knaccuyeckas mopenb 9KOHOMUYECKOro pocTa paccMaTpmBaeT 9KOHOMUKY OOMNrOCPOYHOro
nepuoga. B aTon mogenu, Kak 1 BO MHOTMX NOCreaywmnx ee mogudmrkaumsx, npegnonaraercs
onpegeneHne, aHanua 1 y4eT yCrnoBUIA, Npu KOTOpbIX obecneynBaeTcs co3gaHne npeanochbiiiok
ONA paBHOBECHOro pocTa, TO eCTb CO3haHue CUTyauuu paBHOBECUS MexAy CrpocoM W
NpeasioKeHNeM Ha pasHbIX YPOBHAX 3KOHOMUYECKOW cucTembl. K kmaccnyeckum mogensm
OoTHocAT: Mogenb Kobb6a — [lyrnaca, mogenb Xappoaa — [Jomapa

MpencTaBnTENN HEOKNACCUYECKON TEOPUN CHUATAIOT, YTO NPEASIOKEHMNE CamMO PoXaaeT Crpoc.
[Opyrumu cnoBamm, Heoknaccuyeckas Mogens bbina BblABUHYTa anofnoretaMm YUCTOro pblHKamu,
KOTopble mnpeanonaranu, 4YTo 3KOHOMWYECKM pocT obecnevmBaeTcsl CO3d4aHMEM YCIOBUM
CyLLLeCTBOBaHNEM yCroBMe abCOMTHON PEIHOYHOM KOHKYPEeHLMN. K HeoKnaccMyeckum Mogernsam
oTHOcAT: mogens Conoy, mogenb Pamces — Kacca — KynmaHca.

YT0 KacaeTcs HacTosLLEro MOMEHTa, TO B COBPEMEHHON 9KOHOMMUYECKON TEOPUM HET HYETKOrO
NPOTUBOMOCTABIEHNST KITACCMYECKOro M Heoknaccuyeckoro nogxopa. PaspabateiBaetcs psg
HOBbIX MOOXO4OB, KOTOpble Obl Hambornee 4YeTKO ONUCbIBanM COBPEMEHHbIE 3KOHOMMUYECKME
npoueccol. Cpean mogenen, NpearioxkeHHbIX B nocneaHee BpeMs, cnegyetr OTMeTUTb paboThl
HobeneBckoro naypeata Puyapaa Tanepa, KOTOpbIi BKITHOYUIT B aHAMNM3 NPUHATUS 3KOHOMUYECKNX
pELUEHNI pearnuCTUYHbIE MCUXOMOrMYeckne NPeanosioKeHns, obyCrOBMEHHbIE 3BOMHOLNOHHO
1 ueHHocTHO [1]. OH BbISIBUN cucTeMatudeckne nocrneacTsBus NPUCYLLMX NMIOASM KOTHUTUBHbBIX
NCKaXXEHUN, TaKkmx YenoBeYEeCKMX YepT, KaK OrpaHudeHHas pauuoHarbHOCTb, CouManbHble
NpeanoyTeEHNs N HEOOCTATOK CAMOKOHTPOMS, UX BO3AEWCTBME Ha MPUHATUE WMHAMBUOYAIbHbIX
peLLeHni, a TaKkke Ha PYHKLUMOHNPOBaHWE PbIHKOB B LENOM. Tanep Takke SIBMSIETCA OOHUM M3
ocHoBaTenew obnacTv noBegeH4YeckMx PUHaHCOB, B KOTOPOW UCCreayeTCs BIUAHMUE KOTHUTUBHbIX
OrPaHNYEHUN, OTKITOHSAKLWMX MOAeN OT pauMOHanbHOrO MOBEAEHUs, Ha (PyHKLUMOHMPOBaHME
PUHAHCOBBIX PbIHKOB.
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The economy is based on market relations that can be defined as a set of economic relations
in the process of exchanging necessary resources between the buyer and the seller. All resources
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are scarce: labor, land, capital, sales markets. For this reason, the concept of competition for
owning these resources appears in the market. Competition is the process of responding to a new
force and the way to achieve a new balance, the essence of which is the struggle of competitors
for relative benefits. [1]

For the participants in market relations, namely sellers, competition is a necessary factor that
forces them to use new technologies in production, increase productivity, and regulate prices. It
helps companies reduce individual production costs and combine production factors as rationally
as possible. [2] It also encourages the company to create quality products and thereby consumers
to buy the best of them.

A product is everything that satisfies the needs of society and enters the market for purchase,
use and consumption. Not all products can exist in the market, because not all of them meet the
requirements of the market:

1. The product must meet the needs of the population and be useful to them.

2. The product must be competitive so that the buyer will prefer to buy it instead of other
analogues.

Therefore, even if your product satisfies the needs of society, it may not always exist in the
market, because of another factor, which is also important. It is the competitiveness of goods.

Competitiveness is the property of a product, service, subject of economic relations to act
on the market on an equal footing with similar goods, services or competing subjects of market
relations present there. All companies in the world strive to make themselves and their products
competitive, because they understand that if they do not, they will lose both - customers and profit.

The competitiveness of products is provided by marketing. Overall, marketing is a set of
measures to promote goods or services and make a profit from their sale. [3]

Now many companies produce very similar products. These products find their buyers due
to certain factors: quality, price, level of personnel and management qualification, availability of
financial resources. All these factors have a great impact on the competitiveness of produced
goods and services. But what are the ways to inform consumers about them? Advertising,
personal sales, public opinion creation techniques (PR) being the forms of promotion in marketing
help greatly.

So, it can be concluded that the competitiveness of goods, being a multi-factor driver of sales,
determines not only the potential success of a certain product, but also plays a significant role in
increasing the quality of our lives, as our health, education, nutrition, ecology, safety and future
development of the modern society depend on the competitiveness of the product.
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