«CkaxuTe stop paboTte, OTNOXMUTE B CTOPOHY Aeria, N030BUTE OpY3en U HaxmuTe play!»

Not all the borrowed words and expressions retain their graphic appearance. The use of
transliterated English expression “shopping-time” has become a very common occurrence in
modern Russian language despite the fact that in Russian there is a rigorous equivalent of this
phrase («BpeMsi Anst NOKYMoOK»):

«KT0-HMOYab xo4eT 06HOBOYKY OT Armani unm Versace? YcTpoum cebe LWONUHr-Tanm».

The study has identified that the use of borrowings is more typical for Belarusian tourism
slogans: 13 % of the Belarusian slogans elucidated and 11 % of British ones.

6. The use of colour-denoting words. Their use is very popular in various fields of advertising
requiring a high level of persuasion, including tourism discourse. Colour-denoting words create an
attractive image of the country and locality. The most commonly used words of this group in
tourism discourse are the colours of natural phenomena and minerals. Most colour-denoting words
are adjectives, but some of them are nouns: white- and black-sand beaches, the forest greenery,
Emerald Isle, turquoise water etc.

In Belarusian tourism slogans words denoting colours and hues are more common: nasypHbii
WK, 6enocHexHbl GacTuMoHa, 30M0TUCTbIE Jy4M COMHLUA, KOBEP W3 3050Ta, KpacHble Makw,
GenocHeXHble BEHCKME YMuUbl, NadypHble BOMHbI CpeamseMHOro Mopsi, Yalleyka apomaTHOro
YépHoro kodpe, cTpaHa 6IOHAMHOK M ronybornasbix My>4unH, etc.

The study has identified that in Belarusian slogans words denoting colours and hues are more
likely to be found (17 %) than in British tourism slogans (11 % of the units researched).

Our research has shown that linguistic persuasive markers are to be revealed at every
language level. As for the lexical level, the most typical means of persuasion for British slogans
are the following: the use of metaphors (26 %), epithets (22 %), proper nouns denoting the hames
of geographical objects (18 % of the units studied). The most characteristic lexical means of
persuasion found in Belarusian tourism slogans are metaphors (26 %) , numerous epithets (21 %)
and words denoting colours (17 % of the units investigated).

Thus, it is to be concluded that the choice of the word in tourism discourse is significant
because every component of a tourism slogan carries information that is vital for a potential client.
Different connotations or shades of meaning combine the emotional, expressive, stylistic
components of a word. Thus, the choice of the word doesn’t only reflect the difference in emotions,
positive and negative assessments, but also imposes a certain attitude on the content of the
message, i.e. guide and control perception and understanding. Thereupon, linguistic means in
tourism discourse turn out to be an instrument of manipulation. Persuasive lexical tools are aimed
at the maximum efficiency of conveying information. Affecting the addressee they interact with one
another to achieve the key objective: to inform potential clients of tour operators about the facilities
provided and convince them to acquire these services.
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UCNOAb3OBAHWE UMHTEPHET-PECYPCOB NMPU OBYHEHUU
UHOA3BIYHOMY NPOU3HOLUEHUIO

Cueuukas C.U., cm. npen.

Bumebckuti eocydapcmeeHHbiti yHugepcumem um. .M. Maweposa,
2. Bumebck, Pecniybnuka benapyco

Pedepar. B cmambe paccmMompeHbl OCHO8HbIE Kpumepuu ombopa UHmepHem-pecypcos 0ns
0by4eHUs1 UHOSI3bIYHOMY rpousHoweHuto. Ommeyvaromcss Haubosiee 8axHble ¢haKmopbl,
onpedenswuwue agphgpekmusHocms pabombl ¢ UHMEPHEM-UCMOYHUKamMu npu pabome Had
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rpou3sHocumersibHbIMU HagblKamu.

KnioyeBble cnoBa: WHTEPHET-PECcypChbl, KpuTepunm OTOOpa, MOAENb MNPOU3HOLLEHNS,
HaJeXHOCTb, 0OpaTHas CBs3b.

B HacTodwee Bpemss KOMMbIOTEPHblIE TEXHOMOIMM W MHTEPHET-PECYPChbl  3aHWMaloT
3HauMTEmNbHYID 4YacTb B OOyYeHWM WHOCTPaHHbIM s3blkaMm. HoBble TexHOMorMM yCnewHo
NCMNOMNb3yTCS MpU 0DydYeHMn rpamMmaTtvike, FOBOPEHMIO M MPOU3HOLLEHWIO, OJHaKO B pa3HOM
cooTHoweHun. [lepeg npenogaBaTenem CTOWT BaxHas 3agjada B Bblbope Hambornee
3P PEKTUBHOTO pecypca, KOTOPbIN NO3BOMMWT YCNELHO AOCTUIHYTh LN 1 3agavm oby4eHus.

OCHOBHbIMW  KpUTEPUSIMM  OLIEHKM MHTEPHET-pecypcoB AN npenogaBaTenent sIBNSATCS
cnegyowme:

—  A3blkOBasd CNOXHOCTb MaTtepuana: cogepxaTtcd nu B BbIBpaHHOM WHTEPHeT-pecypce
CMnoBa, BbIpaXeHWs, rpaMMaTUyeckue KOHCTPYKUMM, KOTOpble MOryT Bbi3BaTb TPYOHOCTU Yy
CTYOEHTOB;

—  KyNbTypHas CMOXHOCTb Matepuwana: npucyTCTByeT N B UHTEPHET-pecypce CChINKU Unm
YNOMUHaHME O KYINbTYPHbIX U UCTOPUYECKUX (haKTax, coumnanbHbIX SBMEHUSAX, HE3HaHUEe KOTOPbIX
MOXET NOBMMATb Ha NOHMMaHue CMbICNa;

—  UCTOYHUK MH(popMaLnn: KTO aBTOp caunTa, JoBepsieTe N Bbl 3TOMY UCTOYHUKY;

—  HagexXHoCTb MHOpPMaLUMK: Ha YeM OCHOBaHbl BbIBOAbI UMM OCHOBHbIE aprymMeHTbl aBTopa
caunTa, coaepxaTtcs N1 Ha carTe CCbIfKM Ha ApYyrue UCTOYHUKMY,

—  aKkTyanbHOCTb MHdOpMauuu: Koraa Obina pasmMelleHa MHdopmauns Ha cante, ABnseTcs
N OHa COBPEMEHHOWN UNU ycTapesLUEen;

—  KynbTypocoobpasHoCTb uHdOpMauumu: SBNAeTCS M pasMelleHHad Ha  caunTe
nHdpopmaLms HeoBXOAMMON ANA KOHKPETHOW rpynnbl yYaLMxcs;

—  OOBEKTMBHOCTb MHOpPMauun: ob6beKkTMBHbIE NM MaTepuanbl CanTa, OTPaXaktT M OHU
MO3ULNI0 OOHOW M3 CTOPOH MMM CNOCOBCTBYHOT (POPMUPOBAHMIO LENOCTHOIO MIPannCcTUYeCcKoro
B3rnsiga Ha peanbHOCTb [1, ¢. 25].

Mpun BbIBOpe MHTEpHET-pecypcoB Anst 0by4yeHUss NPOM3HOLIEHNIO HEOHX0OUMO yUnTbIBaTb pPAg
hakTopOoB, KOTOPbIE BaXHbI 4115 ONTUMMU3aL MU Npouecca obyveHust:

1. Hanuuve Mogenu NPoOU3HOLUEHUS: CTYAEHTbl OOJPKHbI CrbilwaTh 00pasubl NPON3HECEHUS
Kak oTAenbHbIX 3BYKOB W CIOB, Tak U Gornee gnuTenbHbiXx 0b6pa3uoB cBA3HOM peudn. B kayectee
06pas3LoB MOryT BbICTyNaTb ayauo3anucu, HarnsgHbli  MaTepuarn, Buaeosanvcu. [lepep
ynoTpebneHnem gaHHbIX pecypcoB B paboTe npenogasaTtento Heobxoanmo NpoBepuThb, cogepxar
M UCTOYHUKM 3BYKM W WHTOHAUMOHHbIE MOZENW, KOTOpble HeobX04MMO MpaKTUKOBaTb,
COOTBETCTBYET M MPOU3HOLLEHME TOBOpPsLLEro craHgapTam. Ecnm obydyeHue npoucxoauT Ha
npuMepe BUOEO, BaXHO y4uTbiBaTb, OydeT NM MOHATHO copepXaHue dparmeHTa cTygeHTam,
ymMecTHa nvM TemMa BugeodparmeHTa B obpasoBaTenbHbix uUendx. [MonesHeiM JonosiHeHMeM
ABMSIETCA HanMymne cKpunta BuaeodparMeHTa M BO3MOXHOCTb MpOUrpbiBaHust Ha 6onee HU3KON
CKOPOCTH.

2. BO3MOXHOCTb 3anucu NPOU3HOCUMbIX CTyAeHTaMu parMeHToB: CTYAEHTbl MoryT
npocnywartb CBOW 3anucKu, CamoCTOATENbHO MpoaHanuampoBaTb Matepuan. [aHHbin BuA
OeATEenbHOCTU MOXHO KOMOMHMpOBATb C MPOEKTHbIM, COEAMHUB M300pakeHue n 3ByKo3anuchb
CTyAeHTa.

3. O®yHKumMA cbopa 3anucer CTyaeHTOB NpenofasaTtenem, NpeaocTaBneHne KOMMEHTapMeB K
nonydyeHHoMy maTtepuany. [aHHbin hakTop ABRASETCA BaXHbIM ANs NonydeHnss obpaTHOWM CBA3M,
ncnpaeneHms owmnbokK, OLLEHKN OEeATENbHOCTM CTYAEHTa.

4. TlpepocTaBreHne 3HAYMTENbHOrO KOMUYecTBa YMpPaXHEeHUs A CaMOCTOATENbHOW
paboTbl CTyAEHTOB QAN MNpPakTUKU U COBEPLUEHCTBOBAHMS MPOU3HOCUTENbHBLIX HAaBbLIKOB.
MpenogaBaTtenb OOMKEH TLWATENbHO NOAXoAuTb K BbIOOpY pecypca, Tak Kak He BCE WCTOYHMKU
cnocobHbl  OTKOppeKkTMpoBaTb  owubkM, B TakoMm Ccrydyae nMOMOLWM npenogaBaTtens
camocTosTenbHas paboTta He MmeeT cmbicna. NpenogaBaTenb OOMMKEH HaNpaBWUTb CTYyAEHTA,
npeaBapuTenbHO YTOYHUB, KakoW BapwaHT MPOU3HOLLEHWS WCMONb3yeTcs B AaHHOM pecypce
(6puTaHckmMn\amepukaHCKU\aHIIMNCKUIA), KTO padpaboTtan npunoxeHue, Kakme 3agadnm MOXHO
peLwwmnTb, NCMONb3yst AaHHOE NPUMOXEHNE.

[MOMMMO MOMNOXUTENBHOIO BIWSHUSA MCMNONb30BaHUA WHTEPHET-PecypcoB npu  0ByyeHuu
NMPOU3HOLLEHWNIO, K KOTOPbIM OTHOCUTCA pasHoobpa3sue ¢opm paboTbl, NOBbILEHWE MOTUBaLUW,
CTUMYNMPOBaHNe CaMoCTOATENbHOW paboThbl CTYAEHTOB, CyLeCTBYeT 1 psa TPYAHOCTEN:

—  HeobxoaMMOoCTb creumanbHON NOArOTOBKM NpenogaBaTenein;

—  OfpaHMYeHHbIE BO3MOXHOCTU MEXITMYHOCTHOIO 06LLEHUS];
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—  TOHWXEHWe BOCTMTaTeNbHOro hakTopa;

—  cnaboe pasBuTHE TBOPYECKON aKTUBHOCTU.

Takvm 06Gpa3oM, UCMOSb30BaHNE UHTEPHET-PECYPCOB MpY 06YYEHNM MPOV3HOLIEHWIO OOTKHO
COOTBETCTBOBATL LieNsiM M 3adavam obydeHusl, momMoratb NperofaBaTtento U CTyAeHTY AO0CTUYb
HeobXoAUMbIX pPe3ynbTaToB B OBMafAeHUM WHOA3LIYHLIM MPOM3HOLLEHWEM; MPOXOAUTb Noa
KOHTpONEeM rnpenodaBaTens, KOTOpbI HanpaBnsieT U KoppeKTupyeT paboTy CTyAeHTa C Lesbio
JAOCTWKEHNA MaKkCcMMarbHOro pesynbrara.
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ABOUT THE “LANGUAGE BARRIER” IN THE PROCESS OF TEACHING
A FOREIGN LANGUAGE

Ismayilova E.M., senior lecturer

Azerbaijan University of Technology,
Ganja, Azerbaijan

Abstract. A language barrier is a difficulty that occurs when speaking a non-native language.
The article is devoted to the problem of the language barrier which is one of the important aspects
of the study of many researchers. It addresses the causes of the language barrier that prevents
foreign language communication, and analyzes ways for overcoming the communicative-language
barrier which is the main condition for optimizing foreign language learning.

Certain psychological obstacles are highlighted which can also be combined under the name
"psychological barriers". The psychological insecurity of a person can often be caused by a fear of
making a mistake, shyness, a feeling of discomfort when communicating in a foreign language,
and fear of not understanding the interlocutor. To eliminate or minimize this phenomenon, it is
necessary to create systematically conditions for students’ immersion in a foreign language
environment, and one can also resort to learning English online, use the resources of the global
network.

The lack of speech practice determines the following reasons for the emergence of a language
barrier and requires the need for systematic and regular classes to develop skills of live
communication in a foreign language, the use of productive and universal methods of teaching a
foreign language. The article emphasizes the significance of automation of both language skills
and speech abilities, therefore it is necessary to create situations that are as close as possible to
reality. The lack of motivation among students when communicating in a foreign language is
another common cause of the language barrier.

The process of training motivation is carried out if students get an idea of the role and
importance of the studied language in the mastered profession and how knowledge of a foreign
language can help in  successful solution of professional tasks.

Keywords: language anxiety, psychological uncertainty, insufficient motivation, lack of practice,
spontaneous speech, speech skills, an interlocutor, language acquisition, fluency of speech.

In the theory and practice of teaching a foreign language overcoming the "communication
barrier" occupies a significant place. Language itself is a means of communication, but it is not
always a means of communication in the everyday learning process. Language acquisition is
often considered by both teachers and students as the reproduction of certain didactic units
without the direct use of the language being studied as a means of communication.

What is the cause of this problem? Why is it difficult for students learning a foreign language
and trying to speak it to react spontaneously to the interlocutor’s speech though they often have a
fairly extensive amount of language resources?

In the search for solutions to this problem the teacher can rely on their own experience of using
a foreign language when communicating with "native speakers”. Many people due to the lack of
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